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Every Inspiration Begins with a Story ...

Experience the Adassa ™ Lifestyle at:

For Media & Sales Enquiries:
http://www.adassabrand.com
info(@adassabrand.com
P. O. Box 2071
Spring Hill, TN 37174
931-486-2188
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Welcome to the Adassa Brand
Catalog!

Every Woman is a
Princess....Live the Dream.

I am very honored and excited to present the
World Launch of our exclusive Collection,
“Inspirations from a Royal Palace.”

Introducing the Adassa Brand:
ADASSA is the style of the wife who wants
to look and feel like royalty.

ADASSA is the ‘pick me up’ dress for the
full-time mom who barely has time for her-
self.

ADASSA is the confident look of the home-
based businesswoman who juggles work and
entertaining dinner guests.

ADASSA is the lifestyle brand for the single
woman who desires to live her best life.

ADASSA is ageless, timeless &
sophisticated.

ADASSA is inspiration for every woman.
I invite you to visit our website adassa-
brand.com for details about our

collection.

Sincerely yours,

Grincess Tumi Oguntege Heincock

The Adassa Story

The Adassa brand is the creation of Princess Fumi Ogunleye
Hancock of Nigeria’s Adumori Royal Dynasty. The Brand’s name is
derived from a Jewish teenager named Hadassah, who became
Queen Esther.

The story of this noble queen bears semblance to that of
Princess Fumi’s mother, Princess Remi, a young orphan who over-
came adversity and married an African Prince.

Princess Fumi’s passion for designing clothes began when
she was 12 years old. Her ADASSA brand is inspired by her mother,
who always wore elegant loungewear at home in her royal haven,
whether she was enjoying a peaceful afternoon with her family or
hosting dinner guests. Fumi wants to share her mother’s sense of
style with women everywhere, because she believes every woman
should be able to look and feel like a princess regardless of age or
body stature.

Her lounge-day wear collection, Inspirations from a Royal
Palace, meshes vintage with modern day original designs, expensive
fabrics—exotic laces, blends of silks,
charmeuse satin, brocades with embroidered cotton.

“Every woman deserves to experience a taste of couture.”
smiles Princess Fumi. “But women want clothes that takes them
through the day without having to change two or three times.” My
collection features
couture quality pieces that can be worn at home, at any occasion or
even outside the home.

Princess Fumi’s interest in creating a line of women’s
lounge—day wear also stems from her own experience. Having been
a critical care nurse for years, the princess understands a woman’s
need to slip into something comfortable and classy after work. She
believes that
whether you are a
nurse, a home-
maker, or a busi-
ness professional,
every woman de-
serves to look and
feel her best at
home.

Growing
up as royalty in
Africa allowed
Princess Fumi to
experience a life
unfamiliar to most westerners—a life of royalty blended with a rich
tribal heritage. Her grandfather, King Ogunleye II, reigned for 21
years as the leader of Emure—EXKkiti, a prominent community in Ni-
geria that is home to a Yoruba tribe. Princess Fumi’s cousin King
Emmanuel Adebayo was crowned king of Emure-Ekiti in February
2008, and the princess had the privilege of attending this historic
event. This marked her first trip back to her homeland in 23 years,
and the experience was joyful. Princess Fumi received a royal wel-
come and reclaimed her royal title ....

Details & Videos of Princess Fumi’s memorable return
to Africa can be seen at: www.adassabrand.com



The Problem:

Regardless of
age, color or
shape/ size,
women want to
feel confident
and important.
Not only that,
they want to
wear clothes
which will ac-
centuate their
beauty and
camouflage
their challeng-
ing body parts.
For women over forty, it becomes very frustrating when
looking diligently for lounge or day wear that will make
them feel comfortable, alluring and luxurious after a
very long day at work. Today, several designers have
opted to put women in “baggy clothes” often called
“terri cloth” or huge bathrobes which make women
look older and feel more defeated than they felt prior to
wearing them.

A woman who works out of her home does not want to
be in a sexy lingerie all day but wants an attire which
will take her from day to night with ease, comfort, ele-
gance and that which exudes confidence. Women want
products, particularly lounge wears which can take
them from early in the day to the night without having
to change their clothing two or three times a day. When
a woman is at home, she wants to be able to entertain in
her lounge —day wear; when she hears the door bell
ring, she wants to be able to open right away without
running around the house, looking for other clothes to
wear. More so, a busy woman wants to be able to work
inside of her house wearing her lounge wear and run-
ning out to the store, if necessary without having to
change her clothes.

The saying “Life begins at Forty” really is not reflected
in the line of lounge-day wear available to the authen-
tic woman. In fact, while younger women are presented
with a vast line of “sexy lingerie”, mature women with
real body types are ignored or dressed in extremely over
the top lingerie and sleep wears (often made in terri
clothes) which add more age to them!

This is a problem the designer, Princess Fumi knows
about and understands too well as a
mature woman over forty.
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The Solution:

The Adassa™ brand brings to our clients and their loved ones a
better way: A taste of couture at remarkable pricing. They are truly
authentic inspirations from a royal palace, of which Princess Fumi
is a part of.

The Adassa™ Brand introduces a collection of luxurious lounge—
day wear inclusive of all women body types. Not only will women
feel comfortable when wearing our lounge wear, the inspirational
messages embedded in this luxurious collection will bring a smile,
confidence, high self esteem, self pride & dignity; and hope for new
and brighter beginnings.

The Adassa™ brand, through its innovative products present an
experience and an adventure to our customers, which will ulti-
mately add beauty, meaning, and purpose to the lives of our con-
sumers. This is a global lifestyle brand. With Adassa ™, we pro-
vide a lifestyle and not clothes.

Every woman, regardless of age wants and deserves to be treated
like a princess. Through our signature collection, Inspirations
from a Royal Palace, women from petite size to full figure have
the opportunity to live this dream.

Princess Fumi of the Adumori Nigerian Royal Family entrust to her
customers a legacy and a lifestyle of Hope, New Beginnings, Resto-
ration, Love and unending Joy. She has one goal in life: to make
women look and feel like royalty by transforming and elevating
their lives through fashion and service.

Every lounge—day wear designed and distributed comes with a
certificate of authenticity, bearing the Adumori Royal seal. We cer-
tify that these signatures are the authentic signatures of Princess
Fumi, Princess Remi & Prince Ademola Ogunleye (for the Adumori
Royal Dynasty).

“Adassa is not brand but a lifestyle for all women — a
lifestyle that brings out the princess in each of us. No mat-
ter your age, height or body shape; you can live that
dream. It’s your destiny.” — Princess Fumi
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For more information about our World Launch 2009, visit: www.adassabrand.com.
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For more information about our World Launch 2009, visit: www.adassabrand.com.
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King Adumori Ogunragaboja |
1780—1845

King Akepeola Aminmin I
1846—1850

King Ogunsusi Airotutu Aroloye
1854—1901

King Alaiyeluwa Fagbemi Owoso
1902—1907

King Alaiyeluwa Ayibiowu Atobatele
1908—1923

Emure Kingdom—Nigeria—Africa:

More Information on the
Dynasty and Princess
Fumi’s last visit to the

Kingdom can be found on
our web-site.
www.adassabrand.com

Princess Fumi Ogunleye Hancock
President of Adassa, Inc.
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S ah e

King Alaiyeluwa Arosoye
1924—1930
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Present King & Queen of Emure
Kingdom:

Oba Emmanuel Adebayo , Aminmin III
Princess Fumi’s Cousin

S
Prince Ademola & Princess Remi Ogunleye
My parents

el &

King Taiwo Ogunleye Odundun ITI
1965 —1974

King Peter Adebayo Aminmin IT
1953—1963

King Alaiyeluwa Ogunleye, King Odundun II
1931—1952—My Grandfather
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ADASSA ...

An Exclusive Lifestyle Brand,
coming to a store near youl!

2009

For enquiries about our World Launch, please
send email to: info@adassabrand.com

A DETAILED CATALOG OF OUR COLLECTION IS
AVAILABLE UPON REQUEST



We Need Your Help to Make DREAMS Happen!

“I have been an advocate for

children and families for over 20 years
and as a mother I couldn't help but be
totally moved when I saw the condition
of the schools and the level of poverty in
the African communities that children
and families are living”. I am honored to
serve with Fumi Ogunleye to champion
this cause. I continue to envision a
world in which all individuals, regard-
less of the circumstances of their birth,
can reach their full potential and con-
tribute to the well-being of their fam-
ily, their community, and their nation.
People of all countries and cultures
share both the desire for a better life
and the power to create one. We must
act now, urgently and decisively, to
ensure that the next generation of chil-
dren will not be left behind. Please
join us in CHAMPIONING THE
CAUSE OF CHILDREN WORLD
WIDE.

Ms Yolanda Shields— Vice President

TO DONATE

Please send a check payable to:

Attn: Ms. Debbie Stinson

Adassa Adumori Foundation Fund
Code # 546607

The Firm Foundation of Middle TN
331 Mallory Station Road

Franklin, TN 37067

OR make a secure online
donation at:

http://www.adassafoundation.org

ALL DONATIONS ARE
TAX DEDUCTIBLE.

“It broke my heart to witness in
my homeland broken down
schools, clinics with no running
water or basic equipment, and hun-
gry children having to walk miles
to school,” she laments. “This ex-
perience has showed me that I can
no longer pretend that Africa is not
in dire need of assistance. [ am
also very quick to recognize that
the work which needs to be done
in Africa will take everyone across
the globe. Something has to be
done. I am indeed humbled that
I’ve been granted the privilege to
champion this cause for my peo-
ple,” she adds. With this challenge
ahead of me, I invite everyone to
take part in keeping this dream
alive -- the dream of one day see-
ing every child and family over-
come poverty.”

Fumi S Ogunleye Hancock,RN,
Ph.D—President & Founder

ADASSA — ADUMORI FOUNDATION, INC.
Champion An African Child, One Village at a Time.

“Rachel crying for her children, she refused to be comforted; for they are no
more.... But we will arise and rebuild.”

See How We Are Transforming Lives at:
http://www.adassafoundation.org

giveback@adassafoundation.org
931-486-2188




